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Personalized URLs have been a hot
topic for the past several years in the
world of direct marketing. Whether
incorporated as a part of an electronic
communication
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Lives
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or a digitally printed

9,000 + Lives

document,
it seems that everyone
now wants
to be part
of this
"magical" process, either as a provider
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or a consumer.
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Simply stated, a Peris a unique, relevant,

personalized
landing
page that is
created specifically for one person.
So,
let's
talk
about
what
Personalized
URLs are, how they
work, who provides the tools to make
and use them, and some examples.
Print providers,
marketers
and
other communication
professionals
use Personalized
URLs to enhance
communications with their clients and
prospects.
available
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Off-the-shelf

tools

are

from
companies
like
Inc., XMPIE, PageFlex and
to name

a few, and

providers
have created
their
propri.etary applications as well.
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the recipient,
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to

and user-

for recipients

to

about

themselves,
their company or their
wants and needs. This information is

Using
information

about

than a tool - a very valuable tool in
the right
situation,
but a tool
nonetheless.
According
to Rod Key, founder

more about the campaign
and the
goals. The Personalized URL mayor

responses

and

capture and measure results is the
key to responsible
marketing
and
communication.
important

in and

to access

respondents,
what you now have
is a measurable
communication
process. And, in today's world of
results-based marketing, the ability to

An

products

of themselves.
The truth is that a
Personalized
URL is nothing more

and

quickly

a "dashboard"

they are freestanding

URLs as if

and CEO of Rand
R Images in
Phoenix,
Arizona,
"Personalized
URLs work very well, hut you need to
have the right strategies - it has to be

captured
and organized,
and then
made available to the communication
professional to appropriately respond

remember

34 SoulhwestGraphics.nel

highest

information

to the recipients,
efficiently

Many providers are

busy 'selling' Personalized

an easy, efficient

provide

value propositions
involved.
And,
because the unique landing page is
created (on the fly) from a database of
information about the client/prospect,
all of the messaging and imagery for
the landing
page can reflect that
which you know about

provide

the

is not a product.

and, therefore,

is the opportunity

friendly

landing page is much higher than a
mere invitation to a generic page. So,
rates.

However,
proposition

own

his or her way to a personalized

response

increasing relevancy
increasing value.

some

By sending a unique URL address
to a prospect or client in the form of
an e-mail or printed document,
the
likelihood of the recipient 'clicking'

Personalized

-

Taser Direct Mail Campaigns: multiple touches,
each with unique Personalized URL.

concept

to

is that a Personalized

URL

may not be the right

tool for any

particular campaign. You only do it if
it makes sense."
Rand
R Images has deployed
Personalized
URL-based
campaigns
for many of its clients over the past
several years, and none have been
more

successful

than

the ongoing

programs
for Scottsdale,
Arizonabased Taser International. "The Taser
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consistent ROI for clients in almost any campaign.
."1

If

programs
expand,

continue
to grow and
largely
because
of the

incredible success of the programs,
and Personalized URLs are a big part
of that success," said Key. "We have
used ~the 'Look 'IVho's Clicking'
application
from MindFire
Inc. to
gather particular information from a
specific audience
and continually
update the data. vVe have worked with
MindFire
Inc. from the beginning,
and we arc very pleased with the

technology," said Steve. "That being
said, I've had some companies utilize
Personalized

URLs that fell short on

their expectations
due to lack-luster
messaging, nonspecific calls to action
and no long-term commitment
to a
well-planned overall strategy."
Eddie
Kaddi,
who provides
conceptual
marketing
and design
services to Rand
R Images' clients,
including
creation and implemen-

product and the company," he added.
Steve
England,
a sales and

tation of Personalized
URL programs, has his own thoughts on the
subject. "Personalized URLs can be a

marketing

very effective

professional

at Rand

R

marketing

tool when

Images with a strong background
in
technology,
finds many challenges

properly implemented. You can catch
the attention
of your market with

with Personalized URLs. "It's difficult
to find
companies
that
really
understand
the true benefits
to

their personalized URL imprinted on
a direct mail piece, and draw them
into a brief, yet targeted
online
experience
that will allow you to
capture
valuable data and profile
information.

Personalized

URLs,

and who can

effectively build a message that takes
full advantage of this communication

Examples of Taser personalized URl
landing pages used to generate
lead information for the sales person,

"You can develop a Personalized
URL to meet the specific goals of
your client. Armed
with a wellplanned campaign brief there is a
strong chance that you will receive
solid and consistent ROI for clients in
almost any campaign. 'Personalized
URLs allow you to see the results of
your marketing in r al time without
the mystery and discomlect of generic
direct mail. You can monitor ev ry
aspect of your client's audience a
they participate.
You can learn
everything from which Web browser
they used to visit the Personalized
URL, to the choices they selected in a
survey
and
other
important
information that can help you develop
valuable demographic
profiles. No
more waiting for the .ustorner to
respond or send back response cards;
the Personalized
URL drives them
through each step and gen rate,' data
anytime you want to see it."
Eddie added, "It's a unique and
highly effective tool that marries the
data that your clients already use with
new and rising technology in order to
reach a broader audience with more
impact than ever before." Obviously,
Eddie is a big fan of this technology,
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recognizing
the value created
proper usage of the tool.

by

Mike Chiricuzia,
president, Blue Moon
Solutions, and
director, Graphic
Information Solutions,
ASU Mesa, Arizona
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